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Question: 1 
   
You are loading accounts and contacts originating in SAP S/4HANA into your SAP Marketing Cloud 
system. What is the required configuration to distinguish these entities? 
 
A. Define a function for accounts and contacts. 
B. Define one ID origin and one additional ID for accounts and contacts from SAP S/4HANA. 
C. Define different ID origins for accounts and contacts from SAP S/4HANA. 
D. Define a team member role for accounts and contacts. 
 

Answer: C     
 

Question: 2 
   
You want to adapt or extend the standard reporting options. What underlying technology is used for 
this? 
 
A. Operational Reports 
B. Custom Analytical Queries 
C. Analytics Stories 
D. Custom CDS views 
 

Answer: B     
 

Question: 3 
   
Your customer has added new interests directly in the production environment that were not configured 
in the test environment. What other applications can be configured directly in the production 
environment? Note: There are 2 correct answers to this question. 
 
A. Manage your Solution 
B. Marketing Application Jobs 
C. Map Free Texts 
D. Marketing Extensibilit 
 

Answer: BC     
 



Question: 4 
   
You want to use marketing areas to achieve an end-to-end data separation. Which configuration 
activities are mandatory when using marketing areas? Note: There are 3 correct answers to this 
question. 
 
A. Maintain marketing areas for custom fields. 
B. Create and configure the marketing areas. 
C. Activate marketing area for campaign execution. 
D. Maintain marketing areas in the Provider Credentials app. 
E. Assign the required roles and restrictions for users. 
 

Answer: BCE     
 

Question: 5 
   
You want to customize e-mail content based on consumers buying behavior in the Web shop. Which 
settings do you need to change in the Content Studio? 
 
A. Tags 
B. Communication Category 
C. Structure Changeable 
D. Personalization 
 

Answer: D     
 

Question: 6 
   
Which of the following parameters can be defined for a campaign in the lead nurture stream? Note: 
There are 3 correct answers to this question. 
 
A. Exclusion Criteria 
B. Create Interaction 
C. Wait Period 
D. Segmentation Model 
E. Skip Campaign 
 

Answer: ACE     
 

Question: 7 



   
You want to register for an event where the e-mail address is required as an ID. A member of your 
family also wants to register using that same e-mail address. What do you need to configure to allow 
this to happen in SAP Marketing Cloud? 
 
A. Implement the enhancement option: revise interaction data before import. 
B. Make the origin of contact ID for e-mail shareable. 
C. Create multiple origin of contact IDs with type: e-mail. 
D. Enhance the interaction contact entity by using the custom field and logic app. 
 

Answer: B     
 

Question: 8 
   
Which term describes a campaign that uses e-mail and external platforms such as Data Management 
Platform (DMP)? 
 
A. Multichannel Campaign 
B. External Campaign 
C. E-mail Campaign 
D. Trigger-based Campaign 
 

Answer: C     
 

Question: 9 
   
Your marketers are each responsible for different regions and should only have access to the contacts in 
their own market. How can you implement this data access control? Note: There are 2 correct answers 
to this question. 
 
A. Maintain the business roles. 
B. Maintain the communication user. 
C. Maintain the marketing permissions. 
D. Maintain the marketing areas. 
 

Answer: AD     
 

Question: 10 
   
You need to execute campaigns based on the buying propensity applicable for some specific country and 
region. This means that you will have to create a predictive model. How can you restrict the validity of a 
predictive model? 



 
A. Assign a specific target group with those countries and regions to the target object. 
B. Provide a training set that contains only contacts from the specific countries and regions. 
C. Add an applicable scope for the relevant countries and regions. 
D. Use Segmentation to select relevant countries and region. 
 

Answer: C     
 


